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1. Letter from the Community

WAGMI, We’re All Gonna Make It, isn’t new. It’s a phrase, a feeling, and a cultural anchor that has
lived online for decades. It has been sung in music, shouted in gyms, shared in gaming lobbies, and

carried through every crypto cycle.
Until now, it was only words.

This analysis is not a promise of guaranteed wealth, nor a roadmap with empty utility. Itis a
data-backed, culture-driven thesis that explains why $WAGMI is uniquely positioned to outlast,
outscale, and outperform. Because $WAGMI already has the most important ingredient: infinite

cultural mindshare.

What makes this different is that we’ve anchored that ethos to a living, decentralized community, one
that shows up daily with conviction, solidarity, and a mission-driven spirit. Where other tokens start

with code and try to build culture later, SWAGMI starts with culture, and lets the code catch up.

2. Definitions: WAGMI vs. $WAGMI

In this analysis, WAGMI (no symbol) refers to the cultural phrase and ethos: a timeless message of

resilience, positivity, and shared belief.

$WAGMI refers to the token itself: the community-owned vehicle that anchors that ethos to the
blockchain.

The two are inseparable. Every cultural mention of WAGMI is an opportunity for SWAGMI to
capture attention and compound belief. Culture has endured across every cycle, and the token now

captures that endurance and converts it into thriving momentum.



3. WAGMI: The Meme and the Movement

3.1 Memes as Cultural Engines

Memes are the fuel of the internet economy. They simplify complexity, carry stories, and scale faster
than any marketing budget could. Every cultural breakthrough, whether in sports, music, or internet

humor, spread not on utility but on narrative and attention.

WAGMTI sits at the apex of this principle. Unlike memes that require explanation, WAGMI needs
none. It is a rallying cry the world already knows. Every time it is said, tweeted, or shouted, it

compounds free visibility.
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3.2 Cultural Dominance

From CNBC interviews with billionaires to Pepsi and McDonald’s tweets, to countless influencers

posting it daily, WAGMI has penetrated every layer of culture.

e In 2021, WAGMI mentions hit millions per week: proof the phrase scales with attention.
e Unlike fads that vanish, WAGMI persists across despair, hope, and conviction alike. Each cycle
leaves a higher baseline of recognition, which the community compounds through daily rituals

even in quiet markets.
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3.3 Cross-Cycle Endurance

WAGMILI is not tethered to any single trend. It resurfaced through 2017’s ICO mania, the 2021 bull

run, and every bear winter. Its utility is not technical, it is psychological: a source of resilience.

This cycle endurance is what makes it investable. Tokens fade, but conviction-based memes survive.
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3.4 Mass Appeal

Unlike acronyms such as NGMI (“Not Gonna Make It”) or IYKYK (“If You Know You Know”),

which are exclusionary or negative, WAGMI is inclusive, positive, and accessible.
It bridges:

e Casual adopters: looking for something fun and affirming
e Communities: fitness, gaming, music, mindset, all of which already use WAGMI organically

e Institutions: attracted by asymmetric risk and reward in conviction-led movements



3.5 The Zyzz Eftect

In the late 2000s, Australian bodybuilder Zyzz embodied WAGMI. His content took “We’re All

Gonna Make It” viral in fitness culture, blending motivation with meme energy.

Every time Zyzz content resurfaces on TikTok or X, WAGMI re-enters the dialogue at no cost. For

most brands this reach would cost millions. For WAGM]I, it is free, and automatic.
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3.6 Memetic Origins & 4chan Seeding

Beyond gyms and gaming forums, WAGMI has roots in deeper corners of internet culture; notably
4chan, legacy meme boards, and imageboard subcultures. These communities have long been memetic

incubators, where phrases are coined, remixed, and “front-run” before they hit mainstream.

In those spaces, WAGMI surfaced early and spread organically through reposts, threads, and image
macros. This early adoption among culture-curators (gamers, meme analysts, netizens) gave WAGMI a

structural advantage: it developed in the wild before the crypto eyes hit it.

This expansion path is critical. It proves WAGMI is not crypto-originated, but pre-crypto; that it lives
in meme ecology first. Because of this, the values, aesthetic references, and community signals around
WAGMI already exist in parallel tracks. Anchoring $WAGMI taps into that existing network, not a

nascent build from zero.
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3.7 Proof of Culture-in-Action
WAGMI is not just said, it is lived.

Activation Loop: Mentions engaged > replies posted > new members join

Subcultures Engaged: Fitness, gaming, music, mindset

Tenure: Growing % of holders, signaling conviction

Raid Volume: Hundreds of active posters daily connect cultural mentions to $WAGMI

Solidarity Rituals: Cross-community raids and daily DCA roll-calls encode belief into action
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4. Converting Memes to On-Chain Value

Attention alone does not create value. Value emerges when attention is captured consistently, anchored

to an asset, and compounded through repeatable behaviors.

Durable memes, aka Culture Coins, with long-term cultural reach reliably outperform short-lived,

reactionary launches. They maintain attention across cycles, while temporary hype fades.

Example: Compare a steadily growing meme token’s market cap curve against a pump-and-dump

token that spiked and collapsed



Tokens with cultural durability (years of shared recognition) consistently produce more sustainable

value. WAGMI culture exists independently, and $WAGMI is the mechanism that captures it.
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5. Why $WAGMI Has the Edge

Said for decades, no token had captured the ethos until now.

2,500+ holders (as of Oct 6, 2025) anchoring conviction
999M total supply: built-in scarcity, with LPs locked
Locked liquidity: Pump Swap LP + Raydium Pool (~1.5% of supply + USDC)

Creator-fee loop: reinvests back into the chart daily

100+ daily raid participant, and growings: ensure constant visibility

Every time someone says “WAGMI,” the ethos grows stronger. Every time the community activates on
it, SWAGMI captures that energy. This natural loop cannot be engineered by marketing spend, it exists

only here.



6. Tokenomics & Distribution (as of October 6, 2025)

Max Supply: 999,999,999

Holder Base: 2,500+ and growing

Liquidity Pools: Pump Swap locked LP, Raydium USDC pair

Creator Fee DCA Loop: Every transaction recycles back into the chart, creating compounding growth

Future Potential: Burn mechanisms under consideration, shared liquidity pools with SOL

volume-drivers

This system is not extraction, it is reinforcement. WAGMI feeds itself.

7. Operations & Governance

WAGMI accrues value not from a Board of Directors, but from collective belief. Every raid, every
meme, every holder is part of the operating model. Community rituals and solidarity missions form

decentralized governance in practice.

8. Risk Factors: Volatility

Volatility is a fact, not a strategy. It attracts attention, but conviction turns noise into commitment.

DCA culture, solidarity raids, and cultural rituals absorb volatility into belief, converting market

swings into momentum.
9. Roadmap

Immediate Goals

e Expand holder base
e Amplify solidarity missions

e Intensify raids and meme visibility
Mid-Term Goals

e Shared liquidity pools
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® Creator-fee growth > marketing and CEX-listing treasury
® Merch and brand expansion

e Cross platform virality (Instagram, Tik Tok, YouTube, Facebook, Snapchat, etc)
Long-Term Goals

® Global WAGMI brand, beyond crypto

® Memetic dominance across culture

10. How to Buy

Core Method (recommended):

1. Buy SOL (Solana) on , , ,or
2. Send SOL to - specifically to your ‘SOL’ address
3. Swap SOL for $WAGMI using its contract address:
a. GnM6XZ7DNIKSPW2ZVMNqCggsxjnxHM Gb2t4kiWrUpump

Alternative Methods:

1. Buy $WAGMI natively on Pump Fun:

a.

2. Buy $WAGMI natively on Phantom Wallet, funded from a Phantom-partner exchange:

a.

Still can’t figure out buying? Jump in our , , or and we’ll

guide you.
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https://www.coinbase.com/home
https://robinhood.com/
https://www.kraken.com/
https://www.binance.com/
https://phantom.com/
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https://pump.fun/coin/GnM6XZ7DN9KSPW2ZVMNqCggsxjnxHMGb2t4kiWrUpump
https://phantom.com/tokens/solana/GnM6XZ7DN9KSPW2ZVMNqCggsxjnxHMGb2t4kiWrUpump?referralId=4s7gr138yvo
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https://t.me/wearegonnamakeitsol
https://discord.gg/qgNtUaAc38
https://x.com/WagmiCTO69420

11. Conclusion

WAGMI is not chasing attention. WAGMI is attention.

It has lived for decades in culture: in fitness, music, gaming, finance, memes, and community. For the

first time, that infinite cultural gravity is anchored to a token.
Every time someone says “We’re All Gonna Make It”, WAGMI grows stronger.
Together, we are not just making it. We are making each other make it.

WAGMI

12



	1. Letter from the Community 
	2. Definitions: WAGMI vs. $WAGMI 
	3. WAGMI: The Meme and the Movement  
	3.1 Memes as Cultural Engines 
	3.2 Cultural Dominance 
	3.3 Cross-Cycle Endurance 
	3.4 Mass Appeal 
	3.5 The Zyzz Effect 
	3.6 Memetic Origins & 4chan Seeding 
	3.7 Proof of Culture-in-Action 

	4. Converting Memes to On-Chain Value 
	5. Why $WAGMI Has the Edge  
	 
	6. Tokenomics & Distribution (as of October 6, 2025) 
	7. Operations & Governance 
	8. Risk Factors: Volatility 
	9. Roadmap 
	10. How to Buy 
	 
	 
	11. Conclusion 

